MARKETING YOUR EVENT

1) Know Your Audience / Target

a) Think like your target

b) On campus / off campus / events policy

2) Traditional Methods of Promotion

a) Posters

b) TV

c) Radio

d) Press Release

e) Mail

f) Flyers

3) Less Traditional Methods / Cut Through The Clutter

a) sandwich board on person

b) costumes

c) e-mail (subject) / listserve / permission marketing

d) giveaway items / sponsored

e) website pictures

f) coupons

g) tux

h) tray sheets in dining hall

i) use resources on the campus (Marketing Office, Theatre)

4) Ideas

a) BSG concert

b) DWI simulation

c) Intramurals

d) Gallery

