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1989 – only a few universities had a degree in international business.

Today, every one!
Globalization requires companies to go international.

Copernic.com: search engine combining 17 search engines

http://Members.tripod.com/~cruy/index.htm : marketing courses online from Carlos Ruis Martinez
“The internet is the art of finding something”

http://cibers.centers.purdue.edu
Center for International Business Education and Research

Bunch of information for doing international business
Michigan State University CIBER chapter is the best.  For example, they have manual for export.
Why is it important to study international business?
· Growth opportunities

· Promotes innovation

· Fosters marketing of better, less expensive products

· Avoid marketing blunders

Use keyword “trade leads” for detecting international business opportunities.
Try to make money on commission by making a market.
Why is it important to study business opportunities in Mexico?

· Mexico is still developing

· Big Emerging Markets (BEMs)

· Better margin because of less competition (at least for now)

· 2000 miles border with US

· 2nd Trading partner with US (1st is Canada, 3rd is China)

· Good purchasing demographics

In the next 10 year, 25-40 age group:


In US, only 1 million new comers


In Mexico, only 10 millions new comers!

Watch out for Big Emerging Markets (BEMs)!!! Ex: Brazil, Mexic, Argentic, Chili.
There’s no longer cheap labor in Mexico.  China and India is where the cheap labor is.
China is the biggest importer of steel because they are building an industrial infrastructure
Pyramid of Ages: Mexico has strong youth base to replace the current generation.
Most Western countries (Europe) have aging populations.
Dual Economy: Very rich and Very poor. Averages are misleading.
Malinchistas: prefer foreign goods

· Curiosity for foreign things

· Ads with foreign people

Example: The magazine Hola, which is about the social life in Spain, but that sells very well in Mexico.
Country of Origin Effect: people associate the product with the stereotypes of the country of origin.
The case of HYL:  It was a company that sells know-how, but to overcome the country of origin effect of Mexico (i.e. lazy), they formed strategic alliances to enter foreign markets.

The Sears Roebuck Case:

Consumer ( more satisfaction b/c more value for the money
Competition ( better service, better attitude

New Business ( suppliers, producers (better quality, standards, professionalism)

“Marketing is the delivery of a standard of life”

School of Thoughts for marketing in Developing Countries
1) The most important is the produce

2) Marketing is the most important things

In developing countries, both companies and consumers have scarce resources ( ever more important to optimize marketing to find out what people want.
Marketing Phases:

· Research

· Sales

· Customer Service

“Eliminating Disadvantage” approach: Ask people want they don’t like to make a better product.
The most common reason to go abroad is decreasing sales at home ( critical to do marketing research prior to entering foreign market.
Mexico has most number of free trade agreements: 11 with 32 countries!!!
However, still 90% of trade is within North America.

In Mexico, 99% of the companies are small, but only contribute to 7% of the exports.
http://mt2000mexico.arbitron.com/English.htm
demographic breakdown of Mexico.

In Mexico, television and radio are the best media for advertising.

