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Social Networking for Recruiting
• Show of hands

• What is a social network? 

• Why social networking is important

• Best practice approach

• Key social platform overviewsagenda



TMP Worldwide. The Digital Brand Authority.TMP Worldwide. The Digital Brand Authority.

why is it 
important?

Social Networking for Recruiting
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Internet Overall
vs.

Top Job Boards

Job boards – both major and niche – reach 
just 23% of the total internet audience and 
these numbers are in decline

How do we 
reach the other
77% of Internet 
Audience?

Major Job Boards

Pros:
• Efficient
• Brand (active seekers)

Cons:
• Only active seekers
• Losing share
..........................

Niche Job Boards
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By adding visibility for your 
company in the social media 
space, in the job aggregators, 
and, most importantly, the search 
engines, you can easily and cost 
effectively reach the other 77% 
of the internet audience.

Leveraging 100%
of the Internet

Internet Overall
vs.

Top Job Boards

Major Job Boards

Pros:
• Efficient
• Brand (active seekers)

Cons:
• Only active seekers
• Losing share
..........................

Niche Job Boards
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• Resource commitment
• Understand your target audience
• Relevant social media tools and services 
• Relevant and engaging content
• Prepare for audience participation

Digitizing Your Brand with Social Media 
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76%

68%

65%

64%

60%

15-24 year olds

25-34 year olds

35-44 year olds

45-55 year olds

55 and over

Worldwide social media reach

Source: comScore, June 2008

Social media popular targeted Demo  
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But how did we get here?
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Web 1.0 

Web 2.0 
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Social Networking by Definition 

• “A social network service focuses on the building and verifying of

• online social networks for communities of people who share interests

• and activities, or who are interested in exploring the interests and

• activities of others, and which necessitates the use of software.”

• “Most social network services are primarily web based and provide a

• collection of various ways for users to interact, such as 

• chat, messaging, email, video, voice chat, file sharing, blogging,

• discussion groups, and so on.”
Source: Wikipedia
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Social Network Rankings

• 11% of online adults use Twitter or 
update their status online 

• On Facebook, the fastest growing 
demographic is those 30 years old and 
older

• 85% of MySpace users are of voting age 
(18 or older)

• LinkedIn adds 1 million new users every 
17 days
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Social Activities
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Why Get Involved with Social Networking?

• Builds awareness of employment brand; showcases culture

• Opportunity to identify and build relationships with passive candidates

• Adds value to employment marketing strategy

• If done right, you can become a credible source of information

• Encourages employee participation and camaraderie 
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Why are they important?

TMP Worldwide. The Digital Brand Authority.

Why are social networks important?

It’s all about 
TRUST
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•Builds Online Communities of people who share interests and activities

•Fosters Trust within communities

•Creates a link to these communities via Social Media Outlets

•Allows you to share, communicate and inform

Social Networking

TMP Worldwide. The Digital Brand Authority.
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CandidateCandidateCandidate Career SiteCareer SiteCareer Site

Job BoardsJob BoardsJob Boards

PrintPrintPrint

Recruitment Strategy: THEN
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Career SiteCareer SiteCareer Site

Job 
Boards

Job Job 
BoardsBoards

PrintPrintPrint

CandidateCandidateCandidate

Recruitment Strategy: NOW
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For the purpose of EPC recruiting
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we will focus on the 3 mainstream networks:
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Why Facebook for EPC recruiting? 

• Facecbook has over 98 million profiles in the United States alone and over 400 million worldwide! 

• Facebook reaches 55.9% of construction professionals on the internet with an average of 248 minutes 
spent onsite per month. 

• Facebook reaches 62.1% of engineering professionals on the internet with an average of 193 minutes 
spent onsite per month
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Challenge 
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Facebook.com
• A corporate Facebook profile page is a platform for:

• Candidate engagement

• Dialogue and conversation

• Relationship building, 

• Brand awareness and cultural identity

Profile Page Includes:

Basic content

Photos and video provided by client

Recommendations on 3rd party applications

Custom features (Polls, etc.)

TMP maintenance and monitoring
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Company/Fan Page
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Company/Fan Page
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Company/Fan Page
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Relevant Content = Engagement  
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Work With Me
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Why LinkedIn for EPC recruiting?

• LinkedIn has over 60 million profiles in the United States alone…

• There are over 1,702,00 construction professionals on LinkedIn 

• There are over 1,022,00 engineering professionals on LinkedIn 
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LinkedIn 

• LinkedIn is one of the largest professional 
online networks allowing users to collect 
and connect to important professional 
contacts online.  Users promote 
themselves and their achievements and 
gain access to new people (employment 
leads, career opportunities, etc.).

• LinkedIn is one of the fastest growing sites 
on the internet. 

• Over 2 million people join each month

• 85% of LinkedIn members are 
interested in new employment 
opportunities

• Gaining access to new people (sales 
leads, career opportunities, etc.)
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Company profiles
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The Silver Level Company 
Page will allow you to add 
corporate/recruitment events, 
news, video, Podcasts, etc. as 
well as target content based 
on candidate profiles.

Also includes Polls (fun or 
market research), Recruiter 
Profiles (let candidates learn 
more about who they are 
talking to) and Employee 
Profiles (day in the life).

LinkedIn Company Page
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Why YouTube for EPC recruiting? 

• YouTube has over 100 million unique monthly visitors

• YouTube reaches 40% of construction professionals on the internet

• YouTube reaches 35% of engineering professionals on the internet

• Over 41% of all online videos are watched on YouTube. No other media even commands more than 4%! 
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YouTube Branded Channel 

Source: comScore PlanMetrix, 

On your channel page, other YouTube users can see 
your public videos, favorite videos, bulletins and 
subscribers. Your channel page also displays several 
links that let other people connect with you (and your 
brand) by sending you a message, sharing your 
channel with friends or adding comments to your 
channel

Targeted: 

•YouTube visitors are 70% more likely to be job 
seekers than the average Internet user.  

Engaged: 

•YouTube visitors who plan to change jobs in the 
next 12 months spend 27 min (avg) on the site each 
usage day. 

•That’s more than 3x the time they spend on any job 
board.
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YouTube Channel: Build Your Following

• Brand channels provide a number of features that are 
not available on standard user channels:

• A channel page banner image at the top of brand 
channel. 

• Additional images provide additional branding 
opportunities on the watch page.

• The featured video plays automatically when users 
visit your channel page.

• Includes extensive site measurements on page views, 
comments, and subscribers. 
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Branded Career Channel: Verizon
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Branded Career Channel: P&G
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Contests
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Let’s not forget Twitter….
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What is Twitter?  

• Twitter is a Social Networking and 
Micro-Blogging site that allows 
subscribers to send text-based posts 
that are up to 140 characters in 
length, called Tweets.

• Tweets are used to succinctly update 
contacts on what you are doing. 

• Much like MySpace or Facebook, 
other Twitters subscribe to your page 
to receive your Tweets. 

• Subscribers can receive updates via 
the Twitter Website, Instant 
Messaging, Text Messaging, RSS 
Feeds, Email or through applications 
such as Twitterific and Facebook. 
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Custom 
Branded 
Background

What are you doing? 
Section for your 
updates and 
job feed

Search

Get updates 
from the people 
you follow on 
your Twitter 
home page

Whom you are 
following and 
who is 
following you

Twitter Custom Page

TMP Worldwide. The Digital Brand Authority.
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Q & A
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Thank You!
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