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Refereed Articles

Zhu, Juliet, Utpal M. Dholakia, Xinlei Chen, andri€eAlgesheimer (2012), “Does online community
participation foster risky financial behavior®urnal of Marketing Researchin press.

Sonenshein, Scott and Utpal M. Dholakia (2012xpl&ining employee engagement with strategic change
implementation: A meaning-making approadBrganization Sciencgin press.

Haws, Kelly L., William O. Bearden, and Utpal M. @lhkia (2012), “Situational and trait interactions
among goal orientationsiMarketing Letters in press.

Herzenstein, Michal, Scott Sonenshein and UtpaDhblakia (2011), “Tell me a good story and | mayde
you my money: The role of narratives in peer-torgerding decisions,Journal of Marketing Research
48, S138-S149.

Sonenshein, Scott, Michal Herzenstein, and Utpabkblakia (2011), “How accounts shape lending
decisions through fostering trustworthinerganizational Behavior and Human Decision Processe
115(1), 69-84.

Tam, Leona and Utpal M. Dholakia (2011), “Delay ahudlation effects of time frames on personal saing
estimates and behavioQrganizational Behavior and Human Decision Process&14(2), 142-152.

Dholakia, Utpal M. (2011), “Why unhappy employeas evreck promotional offersfarvard Business
Review 89(1-2), Reprint F1101C.

Herzenstein, Michal, Utpal M. Dholakia, and Rickdkews, (2011) “Strategic herding behavior in peer-t
peer online loan auctionsJournal of Interactive Marketing 25(1), 27-36.

Algesheimer, René, Utpal M. Dholakia andli@ Gurau (2011), “Virtual team performance in a highly
competitive environmentGroup and Organization Managemen86(2), 161-190.

Haws, Kelly, L., Utpal M. Dholakia, and William ®@earden (2010), “An assessment of chronic regulator
focus measures,Journal of Marketing Research47(October), 967-982.

Algesheimer, René, Sharad Borle, Utpal M. Dhola&ied Siddharth S. Singh (2010), “The impact of
customer community participation on customer beatraviAn empirical investigationMarketing Science
29(4), 756-769.

Dholakia, Utpal M. and Emily Durham (2010), “Ondéahain’s Facebook experimenfarvard Business
Review 88(3), 26. Reprint F1003E.

Dholakia, Utpal M., Siddharth S. Singh and RobertMestbrook (2010), “Understanding the effectsasdtp
service experience surveys on delay and acceleratioustomer purchasing behavior: Evidence froen th
automotive services industryJournal of Service Researghi3(4), 362-378.Lead article; * JSR best
paper finalist for 2010

Brliggen, Elisabeth and Utpal M. Dholakia (2010)et@minants of participation and response efforte
panel surveys,Journal of Interactive Marketing 24(3), 239-250.

Dholakia, Utpal M., Barbara E. Kahn, Randy Reex¥ek, Rindfleisch, David Stewart, and Earl Taylor
(2010), “Consumer behavior in a multichannel, nmétdia environment,Journal of Interactive Marketing
24(2), 86-95.

Dholakia, Utpal M., Vera Blazevic, Caroline Weiran)d Rene Algesheimer (2009), "Communal service
delivery: How customers benefit from participatiarfirm-hosted virtual P3 communities]durnal of
Service ResearcH 2(2), 208-226% JSR best paper finalist for 2009



Dholakia, Utpal M. and Silvia Vianello (2009), “Efftive brand community management: Lessons from
customer enthusiastsSloan Management Review/ Wall Street Journal Busssdnsights August 17.

Borle, Sharad, Utpal M. Dholakia, Siddharth Singld &obert Westbrook, (2007), “The impact of survey
participation on subsequent customer behavior: fpigcal investigation,’'Marketing Science 26 (5), 711-
726.

Dholakia, Utpal M., Richard P. Bagozzi and Mahespi@ath, (2007), “How formulating implementation
plans and remembering past actions facilitate tiaetenent of effortful decisionsJournal of Behavioral
Decision Making 20, 343-364.

Bagozzi, Richard P., Utpal M. Dholakia, and Lis&idl(2007), “Antecedents and consequences of online
social interactions,Media Psychology9(1), 77-114.

Algesheimer, René and Utpal M. Dholakia (2006), ‘tistomer communities pay offffarvard Business
Review November, Reprint Number FO611E.

Bagozzi, Richard P. and Utpal M. Dholakia (200&)p&tn Source Software User Communities: A Study of
Participation in Linux User GroupsiMlanagement Scienceb2(7), 1099-1115.

Dholakia, Utpal M. (2006), “How Customer Self-Detenation Influences Relational Marketing Outcomes:
Evidence from Longitudinal Field Studiesiéurnal of Marketing Research43(1), 109-120.

Dholakia, Utpal M., Mahesh Gopinath, Richard P. &atj, and Rajan Nataraajan (2006), “The Role of
Regulatory Focus in the Experience and Self-Comtr@lesire for Temptations,Journal of Consumer
Psychology 16(2), 163-175% Inaugural Park award winner for best paper in JCRiVolume 16

Bagozzi, Richard P. and Utpal M. Dholakia (200@ntecedents and Purchase Consequences of Customer
Participation in Small Group Brand Communitielsiternational Journal of Research in Marketing23(1),
45-61.

Bagozzi, Richard P., Utpal M. Dholakia, and Amit dkerjee (2006), “Individual and Group Bases of 8bci
Influence in Online EnvironmentsiMedia Psychology8(2), 95-126.

Dholakia, Utpal M. and Itamar Simonson (2005), “Bféect of Explicit Reference Points on Consumer
Choice and Online Bidding Behavioarketing Science 24(2), 206-217.

Algesheimer, René, Utpal M. Dholakia, and Andreasridann (2005), “The Social Influence of Brand
Community: Evidence from European Car Cluldgtrnal of Marketing, 69(3), 19-34.

Dholakia, Utpal M., Mahesh Gopinath, and Richar@&yozzi (2005), “The Role of Desires in Sequential
Impulsive Choices,Organizational Behavior and Human Decision Process88(2), 179-194.

Dholakia, Utpal M. (2005), “The Hazards of Houndihglarvard Business Review83(10), 20-24. Reprint
Number. FO510X.

Dholakia, Utpal M. (2005), “The Usefulness of BidsleReputation Ratings to Sellers in Online Auctign
Journal of Interactive Marketing 19(1), 31-40.

Cheema, Amar, Peter T. L. Popkowski, Rajesh Badriohard P. Bagozzi, James C. Cox, Utpal M.
Dholakia, Eric A. Greenleaf, Amit Pazgal, MichaelRbthkopf, Michael Shen, Shyam Sunder, and Robert
Zeithammer (2005), “Economics, Psychology, and &dainamics of Consumer Bidding in Auctions,”
Marketing Letters 16(3/4), 401-413.

Priester, Joseph R., Utpal M. Dholakia and Monigué&leming (2004), “When and Why the Background
Contrast Effect Emerges: Thought Engenders Mednyrigfluencing the Perception of Applicability,”
Journal of Consumer Researct81(3), 491-501* Lead article

Dholakia, Utpal M., Richard P. Bagozzi, and Lis&iklPearo (2004), “A Social Influence Model of
Consumer Participation in Network- and Small-Gr&ased Virtual Communities)hternational Journal



of Research in Marketing21(3), 241-263* Nominated for the AMA Technology and Innovationpgg&cial
Interest Group (TechSIG) 2005 Best Article Award

Dholakia, Utpal M. and Debabrata Talukdar (2008w Social Influence Affects Consumption Trends in
Emerging Markets: An Empirical Investigation of tBensumption Convergence HypothesRsychology
and Marketing 21(10), 775-797.

Bagozzi, Richard P., Utpal M. Dholakia and SumasuBay (2003), “How Effortful Decisions get Enacted:
The Motivating Role of Decision Processes, Desiras Anticipated EmotionsJournal of Behavioral
Decision Making 16(4), 273-95.

Dholakia, Utpal M. and Richard P. Bagozzi (2003)s ‘Time Goes By: How Goal and Implementation
Intentions Influence Enactment of Short-Fuse BetrayiJournal of Applied Social Psychologyd3(5),
889-922* Lead article

Dholakia, Utpal M. and Vicki G. Morwitz (2002), “BhScope and Persistence of Mere-Measurement
Effects: Evidence From a Field-Study of CustomeisBection MeasurementJournal of Consumer
Research29 (September), 159-167Lead article

Dholakia, Utpal M. and Richard P. Bagozzi (2002justering Motivation to Enact Decisions: How
Decision Process Characteristics Influence Goaligsn,” Journal of Behavioral Decision Making
15(3), 167-188* Lead article

Dholakia, Utpal M., Suman Basuroy and Kerry Sohg&i (2002), “Auction or Agent (or Both)? A Studf o
Moderators of the Herding Bias in Digital Auctichinternational Journal of Research in Marketing
19(2), 115-130* Lead article

Dholakia, Utpal M. and Vicki G. Morwitz (2002), “hoSurveys Influence Customers$iarvard Business
Review 80(5), 18-19. Reprint Number FO205A.

Bagozzi, Richard P. and Utpal M. Dholakia (2002)téntional Social Action in Virtual Communities,”
Journal of Interactive Marketing 16(2), 2-21* Lead article * Winner of the Inaugural Award folBest
Paper in JIM in 2002

Dholakia, Utpal M. and Kerry Soltysinski (2001),d@eted or Overlooked? The Psychology of Bidding for
Comparable Listings in Digital AuctionsiVarketing Letters 12(3), 223-235.

Dholakia, Utpal M. (2001), “A Motivational Proces®del of Product Involvement and Consumer Risk
Perception,’European Journal of Marketing 35, 11/12, 1340-1360.

Dholakia, Utpal M. (2000), “Temptation and Resis&nAn Integrated Model of Consumption Impulse
Formation and Enactment?sychology and Marketingl7 (11), 955-982.

Weber, John A. and Utpal M. Dholakia (2000), “Irdilug Marketing Synergy in Acquisition Analysis: A
Step-wise Approachfhdustrial Marketing Management29, 157-177

Bagozzi, Richard P. and Utpal M. Dholakia (1999 pal setting and Goal striving in Consumer BehaVior
Journal of Marketing, 63, 19-32.

Weber, John A. and Utpal M. Dholakia (1998), “PlagnMarket Share Growth in Mature Industrial
Markets,”Industrial Marketing Management27, 401-428.

Dholakia, Utpal M. and Lopo L. Rego (1998), “Whaakés Web-Pages Popular? An Empirical
Investigation of Web-Page Effectivenedsiiropean Journal of Marketing 32, 7/8, 724-736.



Refereed Book Chapters

Dholakia, Utpal M. (2010), “A critical review of gstion-behavior effect researciReview of Marketing
Research7, 147-199.

Dholakia, Utpal M. and René Algesheimer (2010) dist Community” in Richard P. Bagozzi and Ayalla
Ruvio (Eds.)Consumer Behavior-Wiley International Encyclopedid Marketing, New York: John
Wiley, accepted, in press.

Dholakia, Utpal M., and Richard Baraniuk (2009)h&TRoles of Social Networks and Communities in Open
Education Programs,” in Stylianos Hatzipanadtendbook of Research on Social Softwark33-144.

Bagozzi, Richard P. and Utpal M. Dholakia (2008)pllective Intentional Action in Virtual Communiti¢
in Mehdi Khosrow-Pour (Editorgncyclopedia of Information Science and Technolqdyershey, PA:
IDEA Group, 451-456.

Bagozzi, Richard P. and Utpal M. Dholakia (2009hree Roles of Past Experience in Goal Setting and
Goal Striving”, in Tilman Betsch and Susanne Halpehs(Editors),The Routines of Decision Making
Lawrence Erlbaum, 21-38.

Dholakia, Utpal M. and Richard P. Bagozzi (200Mptivational Antecedents, Constituents, and
Consequences of Virtual Community Identity,” in SasGodar and Sharmila Pixie-Ferris (Editox&)tual
and Collaborative Teams: Process, Technologies, &ndctice IDEA Group, 253-268.

Dholakia, Utpal M. and Richard P. Bagozzi (2000ptisumer Behavior in Digital Environments,” in
Digital Marketing: Global Strategies from the World Leading ExpertsJerry Wind and Vijay Mahajan
(Editors), New York: Wiley, 163-200

Invited and Other Papers

Dholakia, Utpal M. (2011), “What daily-deal shopp&rant,’Forbes CMO NetworkAvailable online at:
http://www.forbes.com/sites/onmarketing/2011/090428&it-daily-deal-shoppers-want/.

Kimes, Sheryl E. and Utpal M. Dholakia (2011), “Resant Daily Deals: Customers’ Responses to Daily
Deals,”Cornell University Center for Hospitality ReseardReport Volume 11, Number 20, Available
online at: http://www.hotelschool.cornell.edu/rasséchr/pubs/reports/abstract-15899.html.

Dholakia, Utpal M. and Sheryl E. Kimes (2011), “Ddbeal Fatigue or Unabated Enthusiasm? A Study of
Consumer Perceptions of Daily Deal Promotions,” ika@e online at:
http://papers.ssrn.com/sol3/papers.cfm?abstract 925865 (680 downloads)

Ordovas de Almeida, Stefania, José Afonso MazzapalM. Dholakia and Hugo Fridolino Miiller Neto
(2011), “Os efeitos da participacdo em comunidaitéisais de marca no comportamento do consumidor:
Proposicéao e teste de um modelo tedriRevista de Administracdo Contemporanddb(3), 366-391*% In
Portuguese (Brazil), * Lead article

Dholakia, Utpal M. (2011), “How Businesses Faregwitaily Deals: A Multi-Site Analysis of Groupon,
Livingsocial, Opentable, Travelzoo, and BuyWithM®fotions,” Available online at:
http://papers.ssrn.com/sol3/papers.cfm?abstract 83466 (2,465 downloads)

Dholakia, Utpal M. (2011), “Beware of innovationerh daily-deal sites,Harvard Business Review
Research BlogMarch 25. Available online at:
http://blogs.hbr.org/cs/2011/03/what_to_make_oflyddieal_inn.html



Dholakia, Utpal M. (2011), “A Startup’s Experiensth Running a Groupon Promotion,” Available online
at: http://papers.ssrn.com/sol3/papers.cfm?abstd828003 (975 downloads)

Dholakia, Utpal M. (2011), “What Makes Groupon Paiions Profitable for Businesses?” Available online
at: http://papers.ssrn.com/sol3/papers.cfm?abstdd790414 (1,400 downloads)

Dholakia, Utpal M. (2010), “How effective are Gramppromotions for businesses?” Available online at:
http://papers.ssrn.com/sol3/papers.cfm?abstract6@6327 (4,277 downloads)

Dholakia, Utpal M. (2010), “Google beware: Groupsmo YouTube,'Harvard Business Review Research
Blog, December 3. Available online at:
http://blogs.hbr.org/cs/2010/12/google_beware_goougs_no_yo.html

Mittal, Vikas, Rajan Sambandam, and Utpal M. Dhi@gR010), “The Brand Insulation EffectMarketing
Research Summer, 8-13.

Mittal, Vikas and Utpal M. Dholakia (2010), “Why YJota Will be All Right: Brand Insulation,” Op-ed,
Houston Chronicle March 12.

Mittal, Vikas, Rajan Sambandam, and Utpal M. DhidgR010), “Does Media Coverage of Toyota Recalls
Reflect Reality?’'Harvard Business Review Research Bjdgarch 9. Available online at:
http://blogs.hbr.org/research/2010/03/does-medieaye-of-toyota.html

Dholakia, Utpal M. (2006), “What makes an open ediion program sustainable@ECD Papers on CERI
- Open Educational Resources Program

Dholakia, Utpal M. (2005), “Concept Discovery, Pees Explanation, and Theory Deepening in e-Margetin
Research: The Case of Online Auctionddrketing Theory 5(1), 117-124.Invited commentary for
special issue on e-Marketing theory

Dholakia, Utpal M., Stacy Roll and John McKeeved(@3), “Building Community in Connexions,” Market
Research Report for Connexions Project, Rice UsitygerJanuary 2005.

Dholakia, Utpal M., Vicki G. Morwitz, and Robert AVestbrook (2004), “Firm-Sponsored Satisfaction
Surveys: Positivity Effects on Customer PurchaseaBimr?,” MSI Working paper series, 04-121, 95-112.

Papers Currently Under Review or Being Revised

Dholakia, Utpal M., Stefania Ordovas de Almeidaj dnse Afonso Mazzon (2011), “Managing Consumer
Diversity in Online Communities: The Roles of Exgsizve Freedom and Social Identification,” being
revised for third review.

Tam, Leona and Utpal M. Dholakia (2011), “The capsnces and correction of personal savings estimate
inflation in specific future time frames,” beingvised for third review.

Haws, Kelly, Utpal M. Dholakia, and Yeosun Yoon 120, “Control over what? A theoretical and empirica
examination of general and domain-specific selftari being revised for second review.

Ordovas, Stefania de Almeida, Utpal M. Dholakiad dose Afonso Mazzon (2011), “The mixed effects of
participant diversity and expressive freedom orr bsaefits in online P3 communities,” being revised
second review.

Borle, Sharad, Utpal M. Dholakia, Siddharth S. &iagd Emily Durham (2011), “The impact of Facebook
fan page participation on customer behavior: Aniena investigation,” working paper.

Tam, Leona, Utpal M. Dholakia and Minghua Jiangl(PQ “The effects of circular and linear time
orientations on personal savings estimates andg#&éhavior,” working paper.



Singh, Siddharth, Utpal M. Dholakia and Sharad 8¢2011), “The drivers of social lending in a pe®r-
peer microcredit site,” working paper.

Loveland, Katherine E., Naomi Mandel, Utpal M. Ddial, and (2011), “The effects of ownership duratio
financial and emotional reference points on honflerséasking prices and price changes,” workingera

Algesheimer, René, Utpal M. Dholakia and Richar8#&gozzi (2011), “Expanded Key Informant Models
for Measuring Group-Level Variables with Small Gpsy' working paper.

Selected Projects in Progress

« “Endowment effect and contagion,” with Naomi Mand¢te Loveland and Andrea Morales.

» “Empirical investigations of daily deals/ Sociabprotion programs.”

» “Field studies on the negative effects of providincentives.”

« ‘“Individual differences in savings orientation,"tviLeona Tam and Nancy Wong.

» “Social media and brand value,” with Siddharth $imgd Sharad Borle.

» “Cultural factors in savings decision making,” Minga Zhang and Leona Tam.

» “Consumer empowerment and social media,” with Cerorter and René Algesheimer.

» “Trust and social interactions,” with Michael KokfeRené Algesheimer, Lorenz Gétte, and Ernst Fehr.
e “Customer community marketing programs”, multiplejects, with various.

e “Goal setting and goal striving in joint goal puitsuwith René Algesheimer.

* “An empirical investigation of seller strategieseBay auctions,” with René Algesheimer, Siddharth
Singh and Sharad Borle.

» ‘“Lifestyle communities,” with René Algesheimer aWblfgang Kotowski.

Refereed Conference Proceedings

Dholakia, Utpal M. (1998), "Involvement-Responseddls of Joint Effects: An Empirical Test and
Extension," in Joseph Alba and J. Wesley Hutchir{&als.), Advances in Consumer Researctiolume 25,
499-506.

Dholakia, Utpal M. (1997), "An Investigation of tRelationship between Perceived Risk and Enduring
Product Involvement," in Deborah L. Macinnis andrNeBrucks (Eds.)Advances in Consumer Research
Volume 24.

Dholakia, Utpal M. (1997), "An Investigation of sereterminants of Brand Commitment,” in Deborah L.
Maclnnis and Merrie Brucks (EdsAdvances in Consumer Researctiolume 24.

Refereed Conference Presentations

Tam, Leona, Hanie Lee and Utpal M. Dholakia (201The effects of circular and linear time orientats
on personal savings estimates and savings beHa8IGE Conference 201 RAtlanta, February.

Tam, Leona, Hanie Lee and Utpal M. Dholakia (2010he effects of circular and linear time orienteis
on personal savings estimates and savings beHadiGR Conference 2010rampa, October.



Algesheimer, René, Sharad Borle, Utpal M. Dholakid Siddharth Singh (2010), “The surprising effedts
self-selection in customer communities: Resultefenlong-term field investigationEMAC Conference
201Q Copenhagen Denmark, June.

Gopinath, Mahesh and Utpal M. Dholakia (2010), “Thetivational effects of recalling unsuccessfultpas
actions on the enactment of effortful decisio®dMIS ConferencePortland Oregon, May.

Bertini, Marco and Utpal M. Dholakia (2010), “Fir@al incentives and consumer product choic&agiety
for Consumer Psychology Conferenc8t. Pete’s Beach, Florida, March.

Ordovas de Almeida, Stefania, Utpal Dholakia, Js&dso Mazzon, and Hugo Fridolino Muller (2010),
“The Effects of Participation in Online Brand Commities: Findings from XBOX Communities in Brazil”,
AMA Winter Educators’ ConferenceNew Orleans, February.

Bertini, Marco and Utpal M. Dholakia (2009), “Fir@al incentives and consumer product choicA&R
Conference Pittsburgh, October.

Herzenstein, Michal, Rick Andrews, and Utpal M. [kia (2009), “The democratization of personal
consumer loans? The determinants of interest mgieér-to-peer lendingMarketing Science Conferenge
Ann Arbor, Michigan, June.

Tam, Leona and Utpal M. Dholakia (2008), “Save toma? The effects of time frame duration and delay
on personal savings estimates of consum&GR Summer Conferen¢g&oston, August.

Algesheimer, René and Utpal M. Dholakia (2008),&Tong-term effects of joining and participating in
customer communities37"" EMAC Conference Brighton, London, May.

Tam, Leona and Utpal M. Dholakia (2008), “Save toma? The effects of time frame duration and delay
on personal savings estimates of consum&” EMAC Conference Brighton, London, May* Chair of
Consumer Behavior session

Kosfeld, Michael, René Algesheimer, Lorenz GottgndlM. Dholakia, and Ernst Fehr (2007), “Trust and
social interaction,Behavioral Public Economics workshg@\ustria, October.

Blazevic, Vera, Caroline Wiertz, Utpal M. Dholakemd René Algesheimer (2007), “The impact of leggni
and community design features on participationist@emer communities for service suppoRtbntiers in
Service ConferenceSan Francisco, October.

Dholakia, Utpal M. and René Algesheimer (2007). Theg-Term Effects of Joining and Participating in
Customer Communities. Emerging issues from acadeébnéating and Cultivating Brand Connections,
MSI Conference Minneapolis, June 2007.

Herzenstein, Michal, Utpal M. Dholakia, and Evgéwandres (2007). A study of bidding behavior inpee
to-peer online lending auctiordarketing Science Conferengesingapore, June 2007.

Blazevic, Vera, Caroline Weirtz and Utpal M. Dhakak2007). Determinants of participation in tectahi
support communitie86" EMAC Conference Reykjavik, Iceland, May 2007.

Singh, Siddharth, Utpal M. Dholakia, and Robert Wesok. (2007). How Questions Change Customer
Behavior: The Role of Survey-Induced Inferencg€” EMAC Conference Reykjavik, Iceland, May 2007.

Dholakia, Utpal M., Richard Baraniuk, and W. Jos#jig (2006), “What makes an open education
program sustainable? The case of ConnexiOpen Education 2006: Community, Culture, and
Content,COSL, Utah State Universijtizogan UT, September.

Dholakia, Utpal M., Vicki G. Morwitz, and Robert \Wtbrook (2006), “The positivity effect of survey
participation”,ACR ConferenceOrlando Florida, September.

Almeida, Stefania Ordovas, Utpal M. Dholakia, aiildi& Vianello, (2006), Processes and Outcomes of
Consumer Interactions in Virtual communitieACR ConferenceOrlando Florida, SeptembérCo-Chair



of session on Processes and Outcomes of Consunterantions within brand communities with Stefania
Ordovas de Almeida of University of Sdo Paulo

Vianello, Silvia and Utpal M. Dholakia (2006), "Ausly of sharing in customer communitie85th EMAC
Conference Athens, Greece, May 2006.

Vianello, Silvia and Utpal M. Dholakia (2006), “Augly of free-riding-mitigating mechanisms in congrm
networks”,35th EMAC ConferenceAthens, Greece, May 2006.

Dholakia, Utpal M., W. Joseph King, and Richard@ank (2005), “Four pillars of open education peogr
sustainability: Usability, content, community, dm@dnd equity,’Advancing the Effectiveness and
Sustainability of Open Education Conference, COSliah State UniversityLogan UT, September.

Dholakia, Utpal M., Vicki Morwitz and Bob WestbrogR004), “Survey patrticipation effects on customer
purchase behavior: Increased judgment accessibilippsitivity?” ACR Conference 2004Portland Oregon,
October.

Dholakia, Utpal M. (2004), “Decision making biase®nline auctions,2004 CU-Boulder Invitational
Choice SymposiumEstes Park, Colorado, June.

Dholakia, Utpal M. and Richard P. Bagozzi (2008etjuential impulsive choices in a decision making
episode,”ACR Conference 20Q3Toronto Canada, Octobet.Chaired session on role of regulatory focus
in evaluations, judgments & choices

Dholakia, Utpal M. and Itamar Simonson (2003), “Hffect of explicit reference points on purchase
decisions and online purchase behavi&lCR Conference 20Q3Toronto Canada, October 10Co-
Chaired session on Patrticipative Pricing with Am&heema of Washington University at St. Louis

Debabrata Talukdar, Utpal M. Dholakia and SumaruBas(2003) “Linking Consumers’ Online Auction
Bidding Behavior and Retail Market Price Dispersi@n Information Economics Perspectivéfarketing
Science ConferengeNashington DC, June.

Dholakia, Utpal M. and Itamar Simonson (2003), “Boipversus Implicit Reference Prices: Resultstiro
Field Studies of Online Auctions2003 Winter Educators’ Conferen¢®©rlando Florida, February 16.

Priester, Joseph, Utpal M. Dholakia, and Moniquartihg (2002), “The role of thought in decision leisis
and bias (over-) correction&ssociation for Consumer Research 2002 Confergngtanta, Georgia,
September.

Dholakia, Utpal M. (2002), “Dynamic and persistanthors: How adjacent listing prices influence foca
listing success in digital auction§® Annual Fordham Pricing ConferenceNew York City, September.

Dholakia, Utpal M. (2002), “Dynamic and persistanthors: How adjacent listing prices influence foca
listing success in digital auctiondNFORMS-Cornell Conference on Pricinglthaca, New York,
September.

Morwitz, Vicki, and Utpal M. Dholakia (2002), “Thecope and persistence of mere-measurement effects,”
13" Annual Advanced Research Techniques Foruhail, Colorado, June.

Priester, Joseph, Utpal M. Dholakia, and Moniquentihg (2002), “The role of thought in decision leias
and bias (over-) correction&ssociation for Consumer Research 2002 Asia-Pacffionference Beijing,
China, May.

Dholakia, Utpal M., Richard P. Bagozzi, and RajataYaajan (2002), “The role of regulatory focushia
experience and control of dissonant desir8€P 2002 Winter Conferencéustin, February.

Dholakia, Utpal M., Suman Basuroy and Kerry Sohggi (2001), “Bidding biases in Digital Consumer
Auctions,” Society of Consumer Psychology Conferen&an Francisco, August.Chaired session on
Bidding Behavior at the Auction.
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Dholakia, Utpal M. and Vicki G. Morwitz (2001), “Ehattitudinal mere-measurement effect: How
measuring customer satisfaction influences traiszatand relational behaviors of existing custayier
Marketing Science ConferencéMannheim, Germany, July.

Dholakia, Utpal M. (1999), “There’s More Here thidleets the Eye: Estimating Life-time Value of
Individual Customer Relationships,” thenth Advanced Research Techniques Foru8anta Fe, New
Mexico, June.

Dholakia, Utpal M. and Joseph R. Priester (1998 Examination of the Psychological Processes
Underlying Context-induced Biases in Consumer Ghbigociety for Consumer Psychology Conference
Austin, Texas, February.

Dholakia, Utpal M. (1997), "Involvement-Responseddls of Joint Effects: An Empirical Test and
Extension,"Association for Consumer Research Conferen&enver, Colorado, October

Gupta, Sunil and Utpal M. Dholakia (1997), “Factaffecting Web Users' Adoption of Online Buying,"
Marketing Science Conferen¢derkeley, California, March 23.

Dholakia, Utpal M. (1997), “Motivational Antecedsrdand Behavioral Consequences of Consumer Risk
Perceptions,'Society for Consumer Psychology (SCP) Confergnchicago, lllinois, August.

Dholakia, Utpal M. and Lopo L. Rego (1997), “Drisesf Advertising Effectiveness on Commercial Web-
Pages,’Society for Consumer Psychology (SCP) Confererge Petersburg, Florida, February 14.

Dholakia, Utpal M. (1996), "An Investigation of tRelationship between Perceived Risk and Enduring
Product Involvement,Association for Consumer Research Conferendeicson, Arizona, October 12.

Dholakia, Utpal M. (1996), "An Investigation of ser@eterminants of Brand Commitmen$sociation for
Consumer Research Conferencéucson, Arizona, October 13.

Invited Presentations

“How merchants and consumers view daily deals,vetmat it means for daily deal operators,” MSI
Conference on Marketing Communication in a Digit&drid, Berkeley, CA, October 2011.

“A discussion of social media strategy”, CMO Forufguston, May 10, 2011.

“The importance of marketing,” Diversity Preview ¥kend Lecture, JGSB, Nov 13, 2010.

“Effect of price promotions on customers,” Reseastkh to PROS Consulting Group, Houston, Oct 2010.
“Social Media: Why and How?” CMO Forum, Rice Unisity, April 15, 2010.

“Customer communities as marketing programs: Presnésd pitfalls,” IABC Houston Monthly Speaker
series, January 28, 2010.

“Healthcare Consumer 2.0", JGSB Patient-Focusedtitmzae Symposium, December 2009.

“Economic impact of the Jones School on the Houstommunity,” Jones Partners Thought Leadership
Series, October 20, 2009, Jones School.

“Marketing Research 2.0"
» Pontificia Universidade Catodlica do Rio Grande dg Brazil, June 2009.
« The 2° Annual Marketing Research Symposium, Rice Univgrgipril 2009.
“Consumer behavior in a multichannel, multimedi@iteng environment,” Emerging Perspectives on
Marketing in a Multichannel Multimedia Retailing Hronment, Texas A&M University, Jan 2009

“The effects of responding to customer satisfactiorveys”, invited talk given at
* TRC-Rice Symposium, Rice University, April 2008.
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» Presentation given to TRC clients, Philadelphigt&aber 2008
» Presentation to Metlife managers, November 2008
“The effects of time frames on personal savingsneges, savings behavior, and financial decisioking,
invited talk at Seoul National University MarketiBgpartment, July 2008.

“The effects of survey participation on customendeors”, invited talk at Korea University Business
School Marketing Department, July 2008.

“Of eBay, MySpace, and YouTube: The internet’sliiafice on consumer behavior (and marketing)”, Rice
University Dallas alumni luncheon lecture, Dallasx@s, December 2007.

“Long-term effects of customer community participat Evidence from eBay Germany”,
e University of Arizona Marketing department speaketies, October 2007.
* Annenberg program for online communities speakeeseAnnenberg School for Communication,
University of Southern California, September 2007.
“Backfiring incentives”, invited presentation atlsistricht University School of Management, Maaktric
the Netherlands, June 2007.

“Of eBay, MySpace, and YouTube: The internet’'stiafice on consumer behavior (and marketing)”, Rice
University Alumni College Weekend lecture, Febru2aby2007.

“The subtle and persistent effects of measuringoooer satisfaction”
» University of California Riverside, March 2007
e Georgia Tech, October 2006
“Novel patient-centric efforts to transform thegpima-physician relationship”, Patient-centric Mdirkg:
gaining customer trust and developing loyalty, &ton, New Jersey, September 2006.

“Mere-measurement effects of customer satisfacioneys: Findings from field studies".
» University of St. Gallen, Switzerland, June 2006
* Univerita Ca' Foscari Venezia, Italy, May 2006
» Universitat Zarich, Switzerland, April 2006
“Processes and outcomes of participation in cust@m@mmunities”, Lecture at University of Maastrictite
Netherlands, May 2006

“Mere-measurement research in marketing”, LecttiteB&, March 2006

“What makes an open education project sustainalple3entation at Closed expert meeting on Open
Educational Resources, Malmo, Sweden, February 2006

“Customer self-determination and relational margtutcomes”
» London Business School, London, February 2006
* INSEAD, Fontainebleau, France, February 2006
» MSI Board of Trustees Meeting, Boston, April 2005
» Harvard Business School Marketing Department Speaéges, Boston, Feb 2005
e Owen School, Vanderbilt University Marketing Groiashville, Feb 2005
“Consumer marketing”, ProjectGRAD Summer Institgteest lecture, June 2005.

“How empowered and self-determined customers affdational marketing outcomes,” Marketing in the
Qilfield: Can Marketing Actually Drive Sales? Cordace, Houston, May 2005.

“Bidding behavior in eBay auctions”
* JGSM Council of Overseers Meeting, April 2005
» “Faculty Hot Topics”, JGS Partners Breakfast, Ma2005
“Consumer interactions in virtual communities,Vitiational Research session sponsored by Journal of
Interactive Marketing at the DMEF Conference, Nexe@ns, October 2004.
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“Analyzing the market opportunity for new technojggRice Alliance Technology Entrepreneurship
Workshop, October 2004.

“Sequential mitigation: A motivational context effén repeated choice,” ACR Doctoral Consortium,
Portland Oregon, October 2004.

“The effect of explicit reference points on purahagcisions and online bidding behavior,” Universit
Houston Marketing Department Fall Speaker Seriepte®nber 2004.

“Researching open source consumer communitiesc@ge of Connexions,” Jones School Marketing
Faculty Research Retreat, August 2004.

“The role of desires in sequential impulsive chejt&eminar series at the A.B. Freeman School of
Business, Tulane University, June 2004.

“Making and enacting effortful decisions: A motii@tal perspective,” AMA-Sheth Doctoral Consortium,
Texas A&M University, June 2004.
* Also participated as faculty panelist on Doctatissertation proposal workshop

“Strategic approaches toward Connexions’ sustalibgdi presentation to the External Review comredt
of the William and Flora Hewlett Foundation as mirthe Connexions’ project at Rice University,
April 2004.

“How surveys influence customers,” ‘Faculty Hot Tax), JGS Partners Breakfast, March 2004.

“Implicit versus explicit reference prices: Findmfrom field studies in online auctions,” Texasrkéding
Faculty Research Consortium, Texas A&M Universigril 2003.

“Making marketing research just-in-time: actionatdecessible, affordable,” Invited Thought Leader,
Advanced Marketing Research as a Strategic Imperd Annual Frost & Sullivan Executive
Summit, Orlando Florida, September 2002.

“Defining the value of virtual communities,” invidgpanelist, AMA Summer Educator’'s Conference, San
Diego, California, August 2002.

Internet Marketing Seminar, Renmin University, Bgjj China, May 2002.

“The role of regulatory focus in the experience andtrol of dissonant desires,” Texas Marketinguigc
Consortium, University of Houston, April 2002.

“Managing customer relationships using a custorgaitg framework”, Comerica Bank Corporation,
Detroit, December 2001

“Calculation and Monitoring of LTV: How to handlestomer lifestyle transitions and cross-sell toéase
value”, With Joseph Somma, Does Customer Life T¥akie Work? — Henry Stewart Conference
Studies, Boston, October 2001

“Social influences on consumers in digital enviremts,” Utah State University, Logan Utah, June 2001

“Motivational influences on resistance of dissonamsumption impulses,” Buffalo-Cornell-Rochester-
Syracuse-Toronto (BCRST) Marketing Colloquium, Uarsity of Toronto, April 2001

“The interplay of emotional and motivational infuees on enactment of dissonant consumption imputlses
Rice University, December 2000

“Estimating lifetime value of retail banking custers,” HSBC, Buffalo New York, September 2000

“How does customer satisfaction translate to fit@n@lue? The role of customer loyalty and other
beneficial mechanisms,” Institute for InternatioRa&search, New York, December 1999.

“As time goes by: How goal and implementation iti@ms influence enactment of short-fuse behaviors,”
UB - SUNY, December 1999
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“As time goes by: How goal and implementation iti@ms influence enactment of short-fuse behaviors,”
Vanderbilt University Marketing Department, Decemb899

“When persistence pays: A study of intention forimatmaintenance and enactment for goal-oriented
consumer behaviors,” University of Notre Dame, Dépant of Marketing, June 1998

Grants and Funding

» June 2006-2009. $600,000 grant from National Seiéraundation for “Building communities and
sharing knowledge in engineering education: A umsitg' industry partnership.” Co-principal
investigator with Rice Engineering faculty Rich&dBaraniuk, C. Sidney Burrus, Don H. Johnson, and
Richard A. Tapia.

* July 2004-2007. $210,000 grant from the William &hoka Hewlett Foundation over three years to
study user communities and formulate a businesehfodthe Connexions project at Rice University
(cnx.rice.edu). This is part of a larger grant fritta Hewlett Foundation for $3 million over threzays.
| am a member of the Connexions research team.

* October 2004-December 2005. $40,000 CITI Innova@oant from the Computer and Technology
Institute at Rice University for the project “Undtanding the Open Source Business Model: Applinatio
to Connexions.” Co-principal investigator with RiBaraniuk and Geneva Henry.

Media Citations

¢ “Online interactions can lead to risky financiatdgon making,” Rice Media Release, November 1,1201
> Reported in the following media and on websiteguFty.org (11/4), Sify.com, DNAIndia.com, AustraliNews.net,
AzerbaijanNews.net, BarcelonaNews.net, BeijingNeais. BombayNews.net, BritainNews.net,
BuenosAiresNews.net, CambodianTimes.com, Jakartakety KazakhstanNews.net, MalaysiaNews.net,
Mangalorean.com, PakistanNews.net, PhilippineTicoes, PhilippineNews.net, RussiaNews.net,
SouthKoreaNews.net, SriLankanNews.net, Sulekha.@aijikistanNews.net, TurkmenistanNews.net,
UzbekistanNews.net, ArgentinaNews.net, AustinNeets @IOL.com, BaltimoreNews.net and
AlbuquerqueNews.net. (11/2), Globe and Mail (PEsaterjee, 11/4), India Today (11/4), United Pregsrhational
(11/6), Wall Street Journal (Weekend Investor, LIFsendswood Journal (11/7), Cypress Times (11B)siness
Ghana (11/8), Reuters (Matt Stroud, 11/16), Fin@#.€11/18), Business Week (Francesca Di Megliol/2)),
«  “Does Your iPad put a spell on you?” by Quentintfedt, Smart Money, September 30, 2011.
« “Daily deal companies here to stay, according tusconers,” Rice Media Release, September 14, 2011.
» Reported in the following media and on websitesuFRty.org (9/15), Pittsburgh Post-Gazette (Teleisaleman,
9/15), TechFlash.com (Greg Lamm, 9/14), NewsRoonvgaeom (Peter Fowler, 9/14), MediaPost.com (9/14)
Cypress Times (9/14), ArticleAlley.com (9/14), $s News (9/15), Tech Journal South (9/15), MSN&CY),
Billboard (Glenn Peoples, 9/19), Nation’s RestatiNews (Alan Liddle, 9/19), Huffington Post (Garibkerson,
9/21), The Christian Century (Piet Levy, 9/21),dmationExcellence.com (Dean DeBiase, 9/23), Hgtfin Post
(Gary Liberson, 9/25), DailyDealMedia.com (Don Ygudr., 9/23), PC Magazine (Mark Hachman, 9/28téfi
Haven News-Chief (Teresa Lindeman, 9/20/11), Bissinesider (Derek Webster, 10/3), Venture BeaidJolDell,
10/3), CBC News (Ryan Charkow, 9/30), DailyDealMedom (Don Young, Jr., 10/25), Mashable.com (Jastoi@,
10/26), DailyDealMedia.com (Preetam Kaushik, 10/3iternet Retailer (Zak Stambor, 11/1), Timesrafia (11/2),
Houston Chronicle & Seattle Post-Intelligencer (BitiSilverman, 11/2), ConsumerReports.com (Magbedsr,
11/2), NVONews.com (11/2), TomsGuide.com (Douglesy, 11/3), KHOU-TV (11/2), MSN.com (11/4),
Bloomberg TV (Owen Thomas and Francine Lacqua,)1kK@O-TV (San Francisco, 11/3), Trefis.com (11/3),
Huffington Post (Bianca Bosker, 11/7), Forbes.cdimsf Gorman, 11/17), eCommerceTimes (Jasper Makot,
11/19), Huffington Post (Nate Hindman, 11/23), GoEagRates.com (Casey Bond, 11/23), CNBC (11/28)p
Alto Online (Cyrus Hedayati, 11/27), Washington{@athy Alter, 11/28), Stuff.co.nz (Richard Meado/5), also
appeared in Marlborough Express, the Press, ththlBod Times, the Manawatu Standard and the TirRanald),
Food Manufacture.co.uk (12/7), DM News.com (TimdPsdn, 12/7), Entrepreneur (Jonathan Blum, 12/12).
¢ “Forecast: Tough times ahead for daily deal sitBsce Media Release, June 14, 2011.
» Discussed on numerous sites and media including;THartune, Reuters, Financial Times, Futurity.org,
SmartMoney.com, Entrepreneur.com, Baltimore SumsOmer Affairs, The Register, The Oregonian, Sydney
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Morning Herald, Brisbane Times, Ottawa Citizen, Nake Post, Milwaukee Journal-Sentinal, WindscarSRegina
Leader-Post, Edmonton Journal, Saskatoon Star-Bhaéntoria Times-Colonist, Province, Canada.com,
MinnPost.com, LifelncToday.com, Daily India, ColdmSpring Independent, LinuxInsider.com, Techflesin,
Poten.com, GPSBusinessNews.com, PaidContent.of@ailyscom, BizReport.com, Clickz.com,
MarketingVVox.com, St. Louis Post-Dispatch, TheSiakters.com, Direct Marketing News, DailyDealMedam,
BizBest.com, NetIndial23.com, SmartBrief.com, Cgpréimes, WebWire.com, Nashville Business Journal,
WallStCheatSheet.com, TechJournalSouth.com, Voxyz¢@IlIThingsD.com, LiveScience.com, Nelson Mail,
BNet.com, MissouriAgConnection.com, JCKOnline.coRetailOnlinelntegration.com, iMediaConnection.com,
WBAL-AM (Baltimore), GLGroup.com, MobileMarketingWeh.com, GigaOm.com, Diamonds.net,
SmartMoney.com (4/27), Business Insider (4/27)VP&ld (4/27), CNet.com.au (5/2), BusinessNewsDaily
(5/18/11), Modern Baking (5/24), Forbes.com (618)eSunBreak.com (6/7), Geekwire.com (6/7), Findriiiaes
(6/9), VCCircle.com (6/10), The Guardian (OliverrBeman, 6/10), Huffington Post (Amy Lee, 6/10),
Wallstreetdaily.com (Justin Fritz, 6/29/11), Wehpears.com (Abby Johnson, 6/28/11), TheNational (Bbabi,
Ben Flanagan, 6/28), BrandRepublic.com (Chris &dR6/29/11), Constock’s Magazine (Carol Crenshd®/11),
TMCNet.com (Gary Kim, 7/5/11), WCPO-TV (CincinnatiWFTS-TV (Tampa Bay), WPTV-TV (West Palm Beach),
WCBS-AM (New York), NBC Chicago (David Wolinsky,5711), DailyDealMedia.com (Kris Ashton, 7/3/11),
Reuters Wealth (Chris Taylor, 7/1/11), WashingtostPTechcrunch & SeekingAlpha.com (Vinicius Vag¢ant
71/2/11), Vanity Fair (Lauren Etter, August 2011H)eTOrange County Register (Jan Norman, 7/6), Bar(@obin
Goldwyn Blumenthal, 7/11), SmartMoney.com (Kellia@t, 7/8), FoxBusiness.com (Donna Fuscaldo, 7/&inG
New York (Anne Fisher, 7/8), Tech Journal Souti{7/7/14), SmartCompany.com.au (James Thomson), M&8/
York Post (L.S. Geller, 7/17/11), eMarketer.conl@), Mashable.com (Leyl Master Black, 7/17), Piaati
Ecommerce (Marcia Kaplan, 7/15), Financial Time&48y, Venture Beat (Regina Sinski, 7/18), Busindgsek (John
Amato, 7/20), Time (Brad Tuttle, 7/20), TheStreatnc(Joe Mont, 7/20), PowerRetail.com.au (Morris@ty 7/21),
CBS News (Mark Henricks, 7/22), CFNews13.com (QmisWebb, 7/25), Hartford Business Journal (K@&itfffin,
7125), KHOU-TV (Jeremy Desel, 7/25), Frommers.c&@hrf{s Gray Faust, 7/26), KENS-TV (7/26), BizRepwotn
(Helen Leggatt, 7/28), USA Today (Oliver St. Jo8f1,0), CNN (Dan Merica, 8/2), The Atlantic (Nichsldackson,
8/1), Stores.org (Fred Minnick, 8/1), KOCO.com, Ip&inance (Catherine Baab-Muguira, 8/2), Washindeost
(Dominic Basulto, 8/5), TheStreet.com (Seth Fiegern8/8/11), MarketResearchWorld.net (8/10), eMizrkeom
(8/9), FinChannel.com (9/8), Investor's Businesd\yp@onja Carberry, 8/12), CSDecisions.com (Grégligh,
8/15), Business2Community.com (Danny Brown, 8/BOstinnovation.com (Justin Bomberowitz, 8/19), Bidzerg
TV (Emily Chang & Corey Johnson, 8/23), SalonTodagn (David Galvan, 8/23), CTV.ca (8/24), Businessider
(Jasper Malcolmson, 8/25), MarketingVox.com (8/pital Trends.com (Molly McHugh, 8/30), DMNews.com
(Juan Martinez, 8/30), Portland Daily Sun (Nathkeld, 8/31), The New Republic (Nathan Pippeng&l18/KPRC-
TV (9/10), New Zealand Herald (Diana Clement, 913/¥enture Beat (Meghan Kelly, 9/5),

« “Agood story can trump a bad credit score in gegpeer lending,” Rice Media Release, May 16, 2011.

>

Discussed on numerous new sites and media incl@imgumerAffairs.com (May 18), TruthDive.com (5/1&8gnya
Star (5/18), NewKerala.com (5/19), Cypress Timeéadp

e “Study shows daily deal promotions beneficial fertain kinds of startups,” Rice Media Release, Mag011

Discussed on numerous sites and media includingrifubrg, MSNBC/ Today, Houston Business Journal,
NewsRoomAmerica.com, Commerce Times, Destination@RM, InlandNewsToday.com, PCAdvisor UK, KABC-
TV (Los Angeles),

e Daily deal promotions 2011 media mentions

>
>
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“Daily Deal Sites Don’t Want Loyal Customers (fou@nesses)”, Stuart Wall, cnbc.com (2/18/11).
“Cyber-clipping: Online discount deals come withrmiag for companies,” by Martin Luttrell, Worcesfeelegram &
Gazette, 2/20/11.

“Discounts on sites like Groupon give small compara boost, but lack of preparation can hurt llig,Phyllis
Furman, New York Daily News, 2/28/11.

“55% of merchants turned off by group deals,” bitt-&lerino, Vator News, 2/15/11.

“Facebook Places Pleases SMBs, Groupon Doesn'Chbigtopher Heine, 2/16/11.

“New York Times to Clone Groupon — to Its Likely &et,” by Erik Sherman, BNet.com, 3/3/11.”

“Some Retailers Eat Losses via Discount Sites,Kagen E. Klein, Bloomberg BusinessWeek, 3/8/11.
“Grouponomics” by Felix Salmon, Seeking Alpha, 3/B/available athttp://seekingalpha.com/article/267937-
grouponomics

“Why Groupon works for (some) startups,” Futuritgp5/9/11.

“Crowded coupon industry competes for users,” Hisén Linn, MSNBC, 5/10/11, available at:
http://today.msnbc.msn.com/id/42936160/ns/today-eybn

“Groupon promotions good for start-ups, study sSaysuston Business Journal, 5/9/11.

“Daily coupon site deals too good to be true?” iy Romero, KABC-TV, Los Angeles, 5/9/11.

“Study: Groupon promo helped Houston startup bomstnue 140 percent,” TechJournal South, 5/10/11.
“PR perfected: Should your client be on GrouponpJessica Howell, MediaBistro, 5/10/11.

“Will 'Groupon Fatigue' Doom the Daily-Deals Busas@” by Lisa Greim, PCWorld, 5/12/11.

*  “Rice study looks at marketing benefits, pitfalfscastomer satisfaction surveys”, Rice Media Rete&kovember 3, 2010
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“Survey says! More harm than good?” Futurity.orty4110.

“Customer surveys can hurt business,” Alltop.cofi4110.

“Customer satisfaction surveys ‘can harm your bessif, 11/4/10, Yahoo.com (This Asian News Inteiorzl article
also appeared on Onelndia.in, TopNews.in, Netlr@8adom, India4U.com, Smashits.com, NewKerala.cocth an
WeblIndial23.com., Sify.com, IndiaTalkies.com, Nevexkindia.com and Thaindian.com)

“Post-service surveys might harm business, stugdy,’5s®&P Business News, 11/5/10.

“Consumer surveys do more harm than good, studisfirby James Limbach, 11/8/10.

“The Tricky Nature of Customer-Service Questionesit Strategy+Business.com, 2/25/11.

¢ “Rice University study finds Groupon is more benkfi for consumers than businesses”, Rice Mediad&a, September 29,

2010
>
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“Hey Groupon, It's Time for a Local/Social Roll-Uy Liz Giannes, New York Times (also appearedatof.com,
Gigaom.com, CNN.com), September 29.

“Rice University Study: Groupon renewal rate notst’ by Ty McMahan, Wall Street Journal, Sep 29.

“Tried a Groupon campaign yet? Don't.” by Mark Hieks, www.bnet.com , CBS News, Sep 29.

“Even businesses that made money with Groupondrggib try again”, by Jacqui Cheng, Ars Technica.

“Web Coupon Deals May Not Always Benefit Businesskg Brian Anthony Hernandez, Business News Déilgp
29, 2010.

“Groupon — scrutizined in study — offers the ulttmdeal to parents,” by Shia Kapos, ChicagoBusiness
“Groupon Great for Consumers, Less so for CompdrigsGavin Dunaway, Adotas.com, Sep 30, 2010.
“Study: Groupon Unprofitable for a Third of Busises,” by Lisa Lacy, Clickz.com, 10/1/10.

“Groupon: Good For You, Bad For Business?” by Z@iMalley Greenburg, Forbes.com, 10/1/10.

“Study: One Third of Businesses Don't Profit fromo@on Deal,” by Courtney Rubin, Inc. Magazine, 110/
“Forty Percent of Groupon Merchants Say Never Agalynthia Boris, Marketing Pilgrim, 10/4/10.

“Groupon Merchants Telling a Different Story,” bync Wonham, Website Magazine, 10/1/10.

“Study finds Groupon merchants disillusioned,” bgléh Leggatt, BizReport.com, 10/4/10

“Getting gouged by Groupon?” Restaurant Hospitality4/10

“Social buying -- fun for customers, not alwayslasb for businesses,” by Laura Gunderson, The Oriego
“Groupons Only Crush Your Business If You Use Thatmong,” by Nick Saint, San Francisco Chronicle.
“Groupon could be hazardous to business healtle Ricdy shows, by Christine Hall, Houston Busirlesgnal,
10/5/10.

“Has Groupon lost its groove?” by Mike Koehler, ReVews, 10/5/10.

“Study: Groupon Great for Consumers, Businessesddtluch,” by Kenneth Musante, Mediabistro, 10/5.
“Wow! Another Groupon Clone Launched By AOL,” byhioP. Mello, Jr., PCWorld, 10/5/10 (This articleal
appeared on LinuxWorld.com, NetworkWorld.com, Yaleoon and IDG.no.)

“Groupon study looks at culture of 'cheapskatés/,Emanuella Grinberg, CNN.com, 10/7/10.

“Daily-Deal Study: Good for Customers, Bad for Buesses”, by Carol Tice, 10/8/10.

“Do restaurants get a good deal with Groupon?” hgr&s Ferruzza, The Pitch.com., 10/13/10.

“Done Wrong, Groupon Can Cost Business Big,” by a&itieth Blackwell, TheStreet.com, 10/15/10.

“Analyzing Groupon Profitability (7 Factors for Grp Buying Success),” by Sam Decker, Decker Marketin
10/16/10.

“Groupon comes to R.l. market offering deals witbantive to share tell your friends,” by Paul GridigProvidence
Journal, 10/17/10.

“Groupon brings customers, but doesn’t always mreyrofit,” by Emily Behimann, Wichita Business doa,
10/15/10.

“Ten Tips From The Man Who Lives Without Money,”&a0O’Malley Greenburg, Forbes, 10/18/10.

“Group buying has jumped the shark,” by PatricidolRs, Econsultancy.com, 10/18/10.

“Sustainable bliss in online coupons,” by Sara &frSustainable Industries, 10/20/10.

“Groupon social coupons unprofitable for one-thafdnarketers: Study,” by Brian Quinton, Chief Matése 10/20/10
“To Groupon or not to Groupon: The cost of offerohggp discounts,” Kate Lister, OPEN Forum Idea Htd20/10.
“Groupon's first year in the Twin Cities - good focal eateries?” by Marsha Trainer, Minneapolity ®ages,
10/21/10.

“Social Coupons: Good for Business?” by Erica Nadreehnology Review, 10/22/10.

“T.J.'s Seafood Market Cuts Through the Din,” bynHa Raskin, Dallas Observer, 10/21/10.

“Rice University study finds Groupon is more benii for consumers,” by Anna De Souza, Examiner .cdini
Marketing and PR Examiner, 10/25/10.

“Expectations important for coupon campaigns,” bgklLoechner, Media Post, 10/28/10.

“Social couponing: big idea...but big profits?” byilfhNones, Nones Notes, 10/31/10.

“Email offers from Groupon, LivingSocial attractzmias a new marketing model,” by Teresa Lindematstdargh
Post-Gazette, 10/31/10.

“Advertising through deal sites: Groupon and beydbg Hollis Thomases, Clickz.com, 11/2/10

“Piling on: Marketers jump on the Groupon bandwagby Elaine Wong, Forbes, 11/3/10

“How to get deals on social shopping sites,” byek@ammon, Tom’s Guide to Web Life, 11/5/10.
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“Groupon’s coupons get mixed reviews,” by Reed iFiijie Stockton Record, 11/7.

“Is Groupon good for small businesses?” by M. PeNar, You're the Boss Blog, New York Times, 11/11.
“Groupon website can bring small businesses expofut not necessarily profits,” by Marcia Pledgaeveland
Plain Dealer, 11/17/10.

“Are Groupon stores and do-it-yourself deals wahh risk?” by Jennifer Van Grove, Yahoo News/ Madba
American Express Open Forum, 11/18/10.

“Businesses reach 3tentury crowd with web deals galore,” by Dan McODbarleston City Paper, 11/24.
“Groupon may be an odd fit for Google,” by JohnZietj, CBS MarketWatch, 11/30/10.

“The half-off landrush: Life after Google buys Gpmn,” by Robert McGarvey, Internet Evolution, 11/30
“What is Groupon, and why does Google want it?’Mgrk Hachman, PC Magazine, 12/1/10.

“Groupon’s success inspires copycats,” by Tom Steitawa Citizen, 12/2/10.

“Groupon nightmares (and how to avoid them),” byaBalacobsson Purewal, Network World, 12/6/10.

“Will Groupon regret turning down Google?” by Galbunaway, ADOTAS, 12/6/10.

“Would your business use Groupon again?” by JayzGblew York Times, 12/6/10.

“Groupon leading pack in social deal-making,” MankgProfs Daily, 12/7/10.

“Is social couponing for you?” by Just Ask Joe, §poMedia Group, 12/9.

“Chart of the Day: 66% of Groupons are profitaldelfusinesses,” Jay YarroBusinessInsider, 12/10.

“Why does Groupon want Google?” by Phil Hardwickesrthe Ground Up, 12/10.

“Study: Groupon not always a good deal for busiegsdy Jenny Peterson, New Orleans City Page&312/
“Getting a grip on Groupon,” by Brian Quinton, Profdagazine, 12/14/10.

“Local ventures crop up to capitalize on couporzeraby Rebecca Goldfine, Mainebiz, 12/21/10.

Also posted on PhysOrg (9/29), FastCasual.com J928nservative Cool (9/29), Pizzamarketplace.cef29),
Pendleton Gazette (9/29), QSR Magazine (9/30),AfigsD.com (9/30), TechNews.com (9/30), ChristiareSce
Monitor (10/1), Streamlined Life (10/1), Ultimateast U (10/1), ECPM Blog (10/2), SiteWire (10/4),dhess
Insider (10/4), Dragon Paradox (10/4), Hacker NEW@5), Eat Metrics (10/6), MarketingVox (10/6), $leille
Business Journal (10/8), Business Journal Serviegt@r Milwaukee (10/8), Philadelphia Business dal10/8),
Albany Business Review (10/8), XETV-TV (San DiegdzBS-TV (Los Angeles), WKRN-TV (Nashville, Tenn.),
WTVF-TV (Nashville, Tenn.), Fry We Blog (David Bivs, 10/11), Vine Solutions Presents (10/21), NuWixestor
(10/18), eWallStreeter.com (10/18), San Diego R&tmadcasters Association Sound Bites (10/20),
Knowledge@Wharton (11/10), International Businesseb (11/15), Time Out Chicago (12/2), Newsosaria).

¢ “Toyota owners maintain high overall satisfacti@splite recalls,” March 5, 2010.

>

>
>
>
>
>
>
>
>

>
>

>

KRIV-HOU (FOX) - Houston, TX, KPRC-TV (NBC) HoustpikKMPH-TV (FOX), Fresno.

“Oh, what a feeling: Toyota owner loyalty,” Dan Giea, Columbus-Dispatch, March 7, 2010

“Amnesia for Toyota owners,” by Paul Thrap, New K&ost, March 7, 2010

“Survey: Most Toyota owners loyal despite recallsy"Greg Barr on MSN Money, Bizjournals.com

“Rice study finds loyalty to Toyota,” by David Kaal, Houston Chronicle (also appeared in BusineskWee
“Survey: Toyota owners maintain high overall saittsion despite recalls,” Red Orbit

“New Study: Toyota owners remain loyal despite He¢aby Henry Unger (blog)

“American Toyota owners happy despite recalls,” Nm@mamerica.com

Also cited on Buzz7, Onelndia, India Talkies, Gaeaes (blog), Newstrack India (blog), 24/7 Wall&#t (blog),
Theindian.com, Duniyalive.com, Dailylndia.com, Sintioday, Little About (blog), Scienceblog.com, AnaiNews,
Japan Herald, the China National News, the Indize@e, Sify.com, NewKerala.com, Zopag.com, Tickgt&pm,
BuzzTrader.com, Topix.com and R&D Magazine, Unbadition.com, Gullotoyota (blog), Source2Update (&har
6), PRNewsOnline (March 15).

“Are they really being repaired” by Bill O'Neal, KRH Radio, Also appeared on KPRC950.com and Sunog@®9.
“HBJ: Bizpulse results mimic Rice University Togagtudy” by Christine Hall, Houston Business Joyrdarch 9,
2010.

“Toyota owners staying loyal,” by Justin Pugh, karTimes-Union, March 29, 2010.

«  “First-of-its-kind research: Facebook fan pagesedfective marketing tool,” February 18, 2010.

>

>

>

Reported in: Houston Business Journal, The BusiResgew, Online Media Gazette, MarketingYourHodpitam by
Jimmy Warren (blog), StraightUpSocial (blog), YoaBdInc (blog), Austin Business Journal, Bellairaiiner,
West University Examiner, Onelndia, St. AndrewslISidcademy (blog), InsideFacebook.com by Sara Inés
Calderdn, SmartBrief on Social Media, Christianegce Monitor, The Entrepreneurial Mind column bff Je
Cornwall (blog), WebDesignCool.com (blog), Veteripn8usiness/ Veterinary Economics, EDL Consulting,
Bluhalo.com (blog), Clickz.com by Christopher HeiiMarch 1), Royal Gazette (Bermuda), Bermuda Sun,
123print.com by Sonia Parker (Feb 23), PRNewseg(March 10), morebusiness.com (blog, March 12¢d&
Union Journal (March 22), Todayscampus.com (Ma@h Social CTO (blog; April 8).

“Does marketing your business of Facebook incrgase slice of the cake?” by Addy Dugdale, Fast Camp
(March 3). Also reported on: rxbizsolutions.comoghl March 10).

“Trust, the Wasted Facebook Factor, and Spammitig8pam” by John Capone, February 22, The Socifl Gr

(blog).
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“Rice University research tallies Facebook fan pagellts,” by Heather Fletcher, Target Marketinggstzine, March

10, 2010.

Research discussed on teachthe4ps.com by Joe Cahamh 10, 2010

Facebook pages — An effective marketing tool,” bghdGroth, adpearance.com (blog)

“Facebook at face value”, by Crystal Frawley, Stiméyourcause.org (blog; March 12)

“Five new studies show Facebook a marketing powesdgd by Amy Porterfield, Social Media Examiner (ida 15).

“Social Media: Doing it the Right Way,” by Patti &#sek, Portsmouth Herald, March 29, 2010.

“A new age addiction called Facebook” YGOY Healtid d.ifestyle Portal, 11/23/10.

. “Saving: The one-month get-rich plan,” by Juliez€a, MoneySense Magazine, November 2008.

«  “Cheaper gas doesn't mean anyone's spending frébly,Associated Press, October 22, 2008.

» Also reported in Washington Post, Los Angeles TinSes Francisco Chronicle, Chicago Tribune, BoStabe,

Newsday, MSNBC.com, CNBC.com, WNBC.com, Orlandot®eh Arizona Republic, Connecticut Day, Danburgvé-
Times, Oregonian, Winston-Salem, Houston Chroni&iestin American-Statesman, The Californian, Tharfessean,
Maryland Daily, Tacoma News, Mohave Daily News, NBedford, Iron Mountain Daily, Myrtle Beach Sun,
MyFoxAustin.com, MyFoxChico.com, WSBTV.com, CFNedsiom, KLSA.com, Jamestown Sun, York Daily Record,
Gadsden Times (Ala.), Columbus Dispatch, Pottstbencury, Journal Gazette, The Day (Conn.), OneNewskiom,
Scranton Times (Pa.), KAALtv.com (Minn.), Washingt®imes, Enterprise-Record, Wrightstown Post, SentiSel.com,
Minnneapolis Star, The Columbian, Denver Post, Mozt County, Fort Wayne Journal, Herald Times, M&bhey,
Conde Nast Portfolio, Silver City Sun News, Maniiépendent, San Jose Mercury, Mail Tribune (OB=jttle Post,
Contra Costa Times, North County Times, WSLS.com.\MMontgomery, SunJournal.com, Daily Herald (Jtah
LubbockOnline.com, Sarasota Herald, Macon Telegrptsno Bee, Akron Beacon, San Antonio Expreskr@do
Springs, Munster Times (Ind.), Herald Zeitung, KDRV (Ore.), KSLA-TV (La.), KEZI-TV (Ore.), KARE-TVMinn.),
Baltimore Sun, WEYI-TV (Mich.), WHOI-TV (lll.), KSETV (Utah), Hilton Head Island, SouthCoastTodayil{pBress
(Va.), WFtv.com (Fla.), KSBW-TV (Calif.), MyFoxMentys, NBC30.com (Conn.), KTVU.com (Calif.), WBAL-TV
(Md.), MyFox Spokane, MyFox Houston, MyFox Ralei@hC.), WILA-TV (D.C.), KSAT.com (Texas), Local6o
(Fla.), MyFox Springfield, INDYchannel.com, WSOGQGiem (N.C.), KMB.com (Mo.), BostonChannel.com,
TheDenverChannel, Fox 11 Online (Wis.), NBC 10.¢®&a.), Pittsburgh Channel, NewsNet5.com, KOCO-T¥I£Q,
MyFox Chicago, MyFox Wausau, MyFox Gulf Coast, Nédax.com (Fla.), MyFox Montgomery, MyFox Kansat/Ci
MyFox Nepa (Pa.), Rapid City Journal, MyFox Milwae Wyoming News, Napa Valley Register, MyFox MagFox
Austin, WISN.com (Wis.), WDIV-TV (Mich.), MyFox Wdsngton, MyFoxColorado.com, KIROtv.com (Wash.),
NBC5i.com (Texas), WLWT-TV (Ohio), MyFox ChattanadCRA.com (Calif.), FOX Toledo, WNAC-TV (R.l.),
WHIOtv.com (Ohio), WNBC-TV (N.Y.), KGTV-TV (Calif.) Hartford Courant, Click2Houston.com, WSBtv.cona(z
WPXI.com (Pa.), Local10.com (Fla.), Brownsville ldiet, KXRM-TV (Colo.), Centre Daily Times, Bismardkibune,
Times Record News, KRIS-TV (Texas), WOKV-TV (FIAYACH-TV (S.C.), KGBT-TV (Texas), KHQA-TV (lll.),
WFXL-TV-TV (Ga.), WLUC-TV (Mich.), AZ Central.comDurham Herald Sun, Bay News 9 (Fla.), PhillyBurbsc
(Pa.), Charlotte Observer, Anchorage Daily, Prégstlantic City, KTAR.com (Ariz.), WTOP-TV (D.C.)Elizabethton
Star, Bellingham Herald, Bloomington, Journal Imgui Texarkana Gazette, Journal News, MyFox DetEaist Valley
Tribune, Marion Star (Ohio), iStockAnalyst.com, Meg Valley News, Twin Falls Times, Monterey Courithe San
Francisco, Silver City Sun News, Worcester Telegranscaloosa News, Cherry Hill Courier, Los Angdbesly, Sioux
City Journal, Sys.Con Canada, KSLA-TV (La.).

¢ “The Financial Fiasco: Emotional, Irrational, Inele” by Robert Roy Britt, Livescience.org, Octolid, 2008.

e “Taking aim at a high-price image”, by Lilly RockWeThe Austin American-Statesman, Oct 5, 2008.

e “Study concludes short-term planning can pay dff;Dan Serra, San Diego Union-Tribune, Septembe288
¢ “Short-term thinking may be a saver’s best frierfunl"Suzanne Woolley, BusinessWeek, Sep 15, p.80.

¢ “Isit better to think short-term when it comesstving?"www.canigetrichonasalary.cqrSep 8.

*  “A New Option for College Loans” in Fort Worth Staelegram, September 6, 2008.

¢« “Don’t plan too far ahead for retirement,” by EmByandon, US News & World Report, August 26, 20@3:ndicated in: New
York Daily News; Belleville News Democrat; Lexingtéierald-Leader)

¢ “When saving, it's best not to think long term,” Bilip Walzer, The Virginian-Pilot, Aug 22, 2008.
«  “Pick your pleasure: spend, gamble, or save, byXerans, www.justaskasa.com., August 14, 2008.

*  “Long-term savings goals don’t work” syndicatedrgtoeported in Atlanta Business Chronicle, Baltim&usiness Journal,
Birmingham Business Journal, Houston Business dbuxashville Business Journal, Electric New Pafendé Nast
Portfolio, Belleville News-Demaocrat.

¢ “Americans spending, gambling, saving”, by Pam &/i#f, American Psychological Association Press ReleadPA Public
Affairs Office, August 14, 2008.

» Reported on Physorg.com, e! Science News, Psyac&eitedical News Today, KUHF-FM
¢ “Open source lending tinged with racism”, by Dadari&enhorn, ZDNet, blogs.zdnet.com/open-sourcef832July 10, 2008.
. P2P lending and the democratisation of credit, &yl Penrose, Finextra, July 8, 2008
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¢ ‘“Is peer-to-peer lending a solution for startup€2AQvuith Paul Dholakia of Rice University”, by MaBandyk, US News &
World Report, July 8, 2008.

¢ “Shrink ray hits consumers’ wallets”, by David Ushand Alex Johnson, NBC News and MSNBC, July Q&0

» Also reported on KCRA.com (Calif.), WAPT-TV (MissWISC-TV (Wis.), WISN.co (Wis.), WTOV.com (Ohio),
WXiil2.com (N.C.), KNBC.com (Calif.), WHIOtv.com (@0o), KOCO-TV (Okla.), WMBC.com (Mo.), KSBC-TV
(Calif.), NBC11.com (Calif.), WLWT-TV (Ohio), WESIdom (Fla.), KCCIl.com (lowa), NBC5.com (lll.), NBC20m
(Conn.), PittsburghChannel.com (Pa.), KQCA My58d@alif.), KRIV-TV, KPRC-TV, WNEM (Mich.), KPHO
(Phoenix), Local10.com (Fla.), WSOCtv.com (N.C.RR/.com (Ore.), WMUR (N.H.), KVVU Fox 5 (Nev.), Wtom
(Fla.), WPXIl.com (Pa.), NBC4.com (D.C.), KCTV5 Negdo.), News4Jax.com (Fla.), FoxReno.com (Nev.),
TheDenverChannel.com, KIROtv.com (Wash.), WBAL-TVd.), KSAT.com (Texas), KGTV 10News.com (Calif.),
KETV (Neb.), WMTW-TV (Maine), TurnTo23.com (Calif WDSU-TV (La.), NBC5i.com (Texas), WJACtv.com (Ra.
INDY channel.com (Ind.), WSBtv.com (Ga.), Bostona@hel.com (Mass.), KOAT-TV (N.M.), KITV.com (Hawgii
WDIV-TV (Mich.), KTVU.com (Calif.), KFOXtv.com (Teas), Local6.com (Fla.), KQCA.com (Calif.), WNBC {),
NewsNet5.com (Ohio), NBC10.com (Pa.)

¢ “Study finds less bias in online lending sites”, ®lyannon Buggs, Houston Chronicle, June 27, 2008.

. “New lending strategy combines auction, socialoeking, bank”, by Ned Hibbert, Fox 26 News at 9nd 20, 2008
*  “Food packaging shrinks, prices stay the same,” \@NBhannel 5, June 17, 2008.
» Also shown on KMGH-TV Denver and WRTV-TV IndianaplJune 17, 2008

. “Do producers have less for same price?” by Ryarsffard, 10 o’clock News, Channel 2 KPRC, NBC Adfi Houston, June
16, 2008

¢ “Retailers break out seasonal décor early” by Am&@ldman, Houston Chronicle, November 2, 2007
« “Atfast food joints, try the secret menu”, by GbbGoodale, Christian Science Monitor, October 19.

¢ “Going easy on gimmicks” by Sandra Bretting, Hoas&hronicle, September 22, 2007.

¢ “The banker next door” by Anne Kadet, SmartMoneygstzine, Page 92, April 2007.

«  “Bank offers controversial credit card program”lgura Whitley, ABC 13 Eyewitness News, February2@07,
Research@Rice, January 15, 2007.

«  “Participating in one 15-minute telephone survey significantly affect subsequent customer behaapover a year” by Ann
Boor, January 2007.

¢« “Moms-and-Pops, all grown up” by Yuki Noguchi, Wasgton Post, November 23, 2006.

«  “Be your own woman” by Judith Newman, Ladies’ Hodwairnal, August 2006 (also published on lifestylnroom)

*  “Open-source projects have the potential to benthe internet success story” by Ann Boor, ResearRlo@ July 15, 2006.
*  “Agolden window for impulse buying” by Stephaniéfford, Inc. Magazine, April 2006.

¢ “Impulse buying” by Michael Kesterton, The Globedaviail, April 13, 2006.

«  “More gloom for retailers”, by Tatiana Serafin, Bes, April 10, 2006, page 34.

«  “First impulse buy is often the last, too”, by Jd&ckberg, Cincinnati Enquirer, Business, January2PP6, Page 3J.

¢ “Weird Sells”, by Josie Huang, Portland Press Herslonday, January 23, 2006

e “Shopping insanity,” by Don Finley, San Antonio Egps-News, January 16, 2006.

*  “The longer you shop, the less tempted you areiyd, oy Pam Sheridan, Research@Rice, January T8 20

e “Customer acquisition makes a comeback,” by Dorpeep Inside 1tol, Pepper and Rogers Group, Novei#he005.
e “Use discounts, incentives at your own risk, stadys” Internet Marketing Report, October 28, 2005

¢ “Lower-priced brands should be careful before ttase to compare,” by Pam Sheridan, Research@Rilyel3, 2005.

e “Asking consumers to compare may have unintendsat®” by Alice LaPlante, Stanford Graduate Sclaf@usiness
Research, July 2005

«  “Client surveys can demonstrate your law departmemiue” by Marci M. Krufka, Report to Legal Marement, Altman
Well, Inc., June 2005

e “Marketers build brand loyalty by welcoming custam join the club”, by Pam Sheridan, Research@Riane 15, 2005.
e “Satisfaction surveys and customer purchase behatp Deborah Kreuze, Insights from MSI, Springd808-9.

¢ “Psychology drives online bidding,” Today’s PawroBer, April-June 2005, 9-15.

¢ “Theyear according to eBay,” by Kevin Maney, USAdey, December 30, 2004, B1-2.

« “Rationalizing? Yes, but what a deal,” by MicheBtatalla, New York Times, December 23, 2004.

¢ “Auction Figures,” by Justin Chappell, The Stateuth Carolina, November 27, 2004. p. D1.

¢ “The marketing potential of consumer surveys”, layrPSheridan, Research@Rice, November 15, 2004.

*  “When buyers have thousands of choices, what'dler s do?” by Pam Sheridan, Research@Rice, AutbisP004.
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¢« “County GOP gives bikes to East End kids,” by Jgtiliams, Houston Chronicle, May 26, 2004, p.A23.
e “Survey says”, An interview given to Jones Jourttad, Alumni magazine of the Jones School, Fall 2003

«  “Farmer’s insurance pulls off pullout from statby Clay Robinson and Shannon Buggs, Houston CHmrilovember 12,
2002, Business Section.

¢ “Thanks for asking” by Charles A. Maddock and MavtiKrufka, Report to Legal Management, Altman Whéik., September
2002

¢ “E-ddicted: Navigating online auctions requiresigate, restraint,” by Louis Parks, Houston Chranidfiay 1, 2002, Houston
Lifestyle and features, p.1, 4.

« “Artand oil will mix during car parade,” by Davidaplan, Houston Chronicle, April 25, 2002, Businps§1.

¢ “Alosing proposition: Jared puts a face to a ndné&Subway shops,” by David Kaplan, Houston Chrtmidanuary 23, 2002,
Business p.01.

« “State finds eBay a profitable site,” PhiladelpBiaily News, July 17, 2001, p.13

*  “Online Shopper: Following the Herd Right Over @ff,” by Michelle Slatalla, New York Times, Apr26, 2001, Page DA4.

«  “E-bidders behave like sheep,” by Jon Sidener,@ri&Republic, April 24, 2001.

¢ “The Auction Stampede: Bargains get trampled,” bgriLord, US News and World Report, April 16, 2089,

«  “UB Professor studies online auctions,” Intervieature, NPR — WBFO news, Buffalo, March 28. 2001.

¢ “Following the Cyber-herd”, Unconventional Wisdom Richard Morin, Washington Post, Sunday, MarchZt®)1; Page BO5.

e “Successful Acquisitions: Look for Marketing Syniergy” Executive Briefing, Harvard Business Revit&leyember-December
1996, 74, 1, 11-12.

Honors and Awards

2011 Research Associate, Center for HospitalityeRieeh, Cornell University.

2011 Best Reviewer Award, Journal of Interactivekééing for 2011.

2011 Best Paper Finalist, Journal of Service Rebdar 2010 (Survey participation paper).

2011 AMA-Sheth Doctoral Consortium Faculty, OklateoState University, June.

2011 EMAC Doctoral Consortium Faculty, Ljubljaiglpvenia, May

2011 Scholarship Excellence Award, JGSB, Rice Usityg April.

2010 Best Paper Finalist, Journal of Service Rebdar 2009 (Communal service delivery paper).

2010 Teaching Excellence Award, MBA-ProfessionatsgPam, Class of 2010.

2009 Park Award for Outstanding Contribution to fleeirnal of Consumer Psychology.

2008 William S. Mackey, Jr., and Verne F. SimonstiDguished Associate Professor Chair.

2007 Jones School Distinguished Associate Proféssaorary title.

2006 Scholarship Excellence Award, JGSM, Rice Usitg May.

2006 Association of University Professors of Mamaget 2005 Best paper award for the Algesheimer
et al. (2005) JM paper, Germany.

2005 Jones Student Association Class of 2005 AfearEixcellence in Teaching, April.

2004 ACR Doctoral Consortium Faculty, Portland @megOctober.

2004 AMA-Sheth Doctoral Consortium Faculty, TeXa&M University, June

2003 Inaugural 2002 Journal of Interactive Markgdest Paper award.

1998 Milton & Josephine Kendrick Award in Marketifay outstanding doctoral work, Michigan
Business School.

1997 AMA Doctoral Consortium Fellow, University Gincinnati.

1997 Doctoral Internationalization Consortium Bel] University of Texas.

1997 Midwest Marketing Camp participant.

1996 Thomas William Leabo Memorial Award for oataiing doctoral work, Michigan Business
School .

1996 Discussant, 26Annual Haring Symposium, Indiana University.

1995-98  Phelps Fellow, Michigan Business School.
1993-94  University Fellow, Ohio State University.
1993-95 J. N. Tata Endowment Scholarship for Outstandindedgraduate Work.
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students); B.E. first class distinction with honors

Teaching Interests and Performance

20

2% rank in University of Bombay in Graduating IndistEngineering Class (approximately 500

» Pricing Strategy, Marketing in Hi-tech and Finah8arvices Industries, Marketing Management,
Marketing Research, Marketing Strategy
* Undergraduate Courses taught
* Introduction to Marketing, Marketing Researchl{4.0 Fall 2000), Consumer Behavior
» Graduate (MBA) Courses taught
(At UB) * Marketing Management, Advertising Managemh (4.0/5.0 Spr. 2000), Marketing Research
* Business Models for Electronic Commerce (F99/%@, Channels of Distribution (4.1/5.0)
(At Rice) * Buyer Behavior, Internet Marketing, Mating in High-tech Industries, Marketing in

Financial Services Industries, Pricing Stratediégrketing Management (core course)

Teaching record at Rice (since 2005):

Y ear Course Title Enrollment Response Mean
% Score

2005-06 MGMT 696 Marketing for Financial Servicesl| 17 82% 1.29
2005-06 MGMT 692 Marketing for High Technolog 18 72% 1.3¢
2005-06 MGMT 707 Buyer Behavior Il 25 74% 1.72
2005-06  MGMT 688 Buyer Behavic 23 78% 3.17
2005-06 MGMT 682 Pricing Strategies 41 80% 2.52
200¢-07 MGMT 682 Pricing Strategie 41 56% 2.04
200%-08  MGMP 58(-1 Marketing 36 78% 2.2¢
2007-08 MGMP 580-2 Marketing 33 88% 3.21
200+-08 MGMT 882 Pricing Strategy and Tact 8 100% 1.6
2007-08 MGMT 776 Marketing for High Tech Industry 62 96% 1.24
200708 MGMT 682 Pricing Strategie 22 73% 1.6
2007-08  MGMP 58(-1 Marketing 56 75% 1.6Z
2007-08 MGMP 580-2 Marketing 54 83% 1.71
200&-08  MGMT 682 Pricing Strateg 43 65% 2.04
2008-09 MGMP 580-1 Marketing 55 76% 1.33
200¢&-0¢  MGMP 58(-2 Marketing 57 91% 1.54
2009-10 MGMP 580-1 Marketing 40 73% 1.55
2009-10 MGMP 580-2 Marketing 40 88% 1.97
201¢-11 MGMT 58C-1 Marketing (='yr full-time MBA core 54 89% 1.71
2010-11  MGMT 580-2 Marketing fyr full-time MBA core) 55 91% 1.30
201¢-11  MGMT 682 Pricing Strateg (2" yr elective 25 84% 1.81
2011-12 MGMT 682 Pricing Strategy”t3r elective) 33 92% 2.12

*All ratings are based on the Rice University 7ficcale: 1= outstanding; 2 = very good; 3 = atewxerage; 4 = average; 5 =
below average; 6 = poor; 7 = very poor, and refehé question: “Overall, how effective is this gam as a teacher?”

Industry Work Experience

2000

1998-99
1992-93
1989-92
1987-89

Founder, Empyrean-Crest (CRM execution, datdig, and marketing research consultancy)
1999-2000 Research Director, M&T Bank Corporation, Buffaloy N
Executive Associate, M&T Bank CorporatiBnffalo, NY
Assistant Design Engineer, Godrej & Boydg.NMo. Ltd., Bombay, India
Director of Marketing, Alpha Paints PvtdLBombay
Various Sales positions held



Executive Education

* Veritas DGC (Strategic
Marketing)

e Cooper Industries (Strategic Mkt)
» Emerging Leaders Program
* London Business School EMBA

Consulting Service

e Ahold USA

e Cardinal Health

* Prosper.com

« eBay

e National Instruments

» Standard Federal Bank

« GEMS

* Hewlett Packard

» LaSalle Bank Corporation

* Pennzoil Quaker State/ Shell
e SKM Group (Fin services consulting)
» Tax & Financial Group

» Restaurant Connections

* Various investment banks, venture
capital firms (Proprietary &
confidential work)

21

E.ON Academy (Services Marketing)
E.ON Bayern (Customer Communities)

Certificate program in Health-care
Marketing

Korea University GMBA

* American Airlines

» Comerica Bank

« ABN AMRO

* Finger Interests

e LaSalle Bank Corporation
* Microsoft

 HSBC Bank

* Gabe Consulting

* MA&T Bank Corporation

» Pinnacle Financial Services Group
» Strategic Decisions Group
» LoyaltyOne/ Colloquy

* TXU Energy

* Lone Pine Capital

* Prosper.com

Litigation Consulting (on behalf of, * deposition testimony)

* Encore Bank v. TXU Corp., f/k/a Texas Utilities @ofTrademark)
» Alcatel-Lucent v. Amazon, Zappos et al. (Intelledtproperty)*

Academic Service

« Editorial Review Boards

» Journal of Retailing (September 2011 — present)

YV V V V

Journal of Behavioral Decision Making (August 264present)
Journal of Consumer Psychology (July 2010 — prgsent
Journal of Marketing Research (August 2008 — pri¢sen
Journal of Interactive Marketing (August 2008 —genat)
Psychology and Marketing (2005-2009)
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» Ad hoc reviewer for: Journal of Consumer Reseasaité 2000), Marketing Science (since 2005),
Journal of Marketing Research (since 2002 to JOB82, Journal of Marketing (since 2003),
International Journal of Research in Marketingggi2004), Journal of Consumer Psychology (since
2000), JAMS (since 2003), Journal of Retailing ¢si2003), Journal of Interactive Marketing (since
2003 to July 2008), MIS Quarterly (since 2008),rdaliof Computer-Mediated Communication (since
2002), AMA Summer Educators’ Conference (since 208RIA Winter Educators’ Conference (since
2002), ACR Conference (since 2001), SCP-Sheth ntigggm proposal competition (since 2002),
External Reviewer, CUNY Research Grants (since 004

e« EMAC Doctoral Consortium Faculty, Ljubljana, 2011.

» SCP Conference Program Committee, 2011, 2012

* ACR Conference Program Committee, 2005, 2006, 2012

» JGSB Marketing Area Coordinator 2011-12.

» JGSB Faculty Council Member 2011-12.

e JGS Tenure and promotion committee, 2006, 20078,220010, 2011.

e Recruiting coordinator, Marketing group, 2006-07

» Committee member: Global Enterprise Management ird8-SUNY, 2000

» Behavioral lab committee, JGSM, Rice University02@3.

* Rice University Faculty Initiative Funds Selecti@ommittee, 2006-07

* MBA program committee, JGSM, Rice University, 2008-

» Executive programs committee, JGSM, Rice Univer&604-05.

» JGS MBA-Professionals Oversight committee, 2006-07

« Faculty co-liaison (with Randy Batsell)"" Bnnual Marketing Case Competition, 2005, 2006,7200

* Ph.D. Dissertation Committees

» Stefania Ordovas de Almeida, University of Sdo 8a2009

» Nidhi Varma Srivastava (Marketing, Management Depgient Institute, India, 2006)
» Woijciech J. Dorabialski (Economics, Rice Univers903)

» René Algesheimer (Marketing, University of St. @all2003)

» Jelena Dodic (Marketing, University of Melbournect&nal Reader, 2003)
Professional Affiliations

« MENSA e Association for Consumer Research
» American Marketing Association * Society for Consumer Psychology

» Alpha Pi Mu (Industrial Engineering Honor
Society)



